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barriers limiting the development of the sector: weak material and technical
base, digital inequality, staff shortages and regulatory restrictions.

It examines global experience in the implementation of telemedicine
technologies in leading countries, including the United States, the United
Kingdom, India and China, with a focus on the level of development of
telemedicine, the extent of its use by medical professionals, market size, key
areas of government support, and priority areas of application, including the
provision of medical care in rural areas and the treatment of chronic diseases.

The aim of the study is to identify key areas and opportunities for
the development of telemedicine in Kazakhstan, taking into account
international experience and assessing the current situation.

Keywords: telemedicine, healthcare, remote treatment, barriers, potential.
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EFFECTIVE INTERACTION OF SMES AND CREATIVE
INDUSTRIES: MECHANISM AND OPTIMAL MODEL

In the context of Kazakhstan’s transition toward an innovation-driven
and digital economy, the integration of small and medium-sized enterprises
(SMEs) with creative industries has become increasingly important. These
sectors have high potential for generating value-added products, boosting
exports, and creating new jobs. This study aims to develop a scientifically
grounded and practically applicable model for effective collaboration
between SMEs and creative industries, taking into account international
experience and national specificities.

The object of the study includes SMEs and creative industries actors in
Kazakhstan, as well as the institutional, legal, and infrastructural environment
that shapes their interaction. The research focuses on cooperation formats,
organizational mechanisms, public support measures, and digital and
educational tools that enable integration between these sectors.

The methodology is based on a combination of systems, institutional,
innovation, and digital approaches. Comparative analysis, case studies,
and content analysis of policy documents, analytical reports, and statistical
data were used. The study reviews successful international practices from
countries such as South Korea, the United Kingdom, Germany, and Singapore
to identify transferable strategies suitable for Kazakhstan’s context.

As a result, a multi-level interaction model was developed, including
outsourcing, joint projects, startup investment, educational initiatives, and
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platform solutions. The findings confirm that strengthening collaboration
between SMEs and creative industries enhances innovation, increases
productivity, and amplifies the economic contribution of the creative sector.
The proposed model can inform national policy and the design of programs
supporting entrepreneurship and creative industries in Kazakhstan.
Keywords: small and medium-sized enterprises, creative industries,
innovation, cluster approach, government support, interaction model.

Introduction

In the context of the Fourth Industrial Revolution, digital technologies
have become an integral part of the business landscape. Creative industries (CI)
actively use artificial intelligence, blockchain, augmented reality, Big Data, and
other technologies [1;2;3]. The optimal model of interaction with the creative
sector promotes the introduction of new technologies into small and medium-
sized businesses (SMEs), increasing their innovation potential and expanding
the sales market [4;5].

The modern economy of Kazakhstan is undergoing rapid transformation under
the influence of digitalization, globalization, and the growth of creative industries.
SMEs are a key driver of economic growth, innovation, and job creation. However,
to increase its competitiveness, new approaches to interaction with other sectors of
the economy, including the creative industries, are needed. Kazakhstan is focused
on economic diversification and reducing dependence on the raw materials sector,
which is enshrined in strategic documents such as the National Project «Creative
Sector - a driver of economic growth», aimed at developing creative industries,
the Strategy «Kazakhstan 2050», which aims to develop an innovative and digital
economy, the Development Program entreprencurship “Business Roadmap”,
supporting small and medium-sized businesses [6;7;8].

Strengthening ties between SMEs and creative industries will create new
market niches, increase export potential, and enhance the added value of products.

The purpose of the study is to identify and substantiate the optimal model
of effective interaction between SMEs and creative industries in Kazakhstan,
contributing to the growth of innovation activity, productivity, and economic
sustainability. The study hypothesizes that the integration of small and medium-
sized businesses with creative industries through cluster-network mechanisms,
digital platforms, and government support contributes to increasing the innovative
potential of SMEs, increasing value added, and sustainable development of the
economy of Kazakhstan.
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Materials and methods

The research uses modern interdisciplinary approaches, including both
quantitative and qualitative methods of analysis. The methodological basis was
as follows:

— a systematic approach that made it possible to consider the interaction of
SMEs and CI as an element of a single socio-economic ecosystem;

— an institutional approach used to analyze the current regulatory and
organizational environment affecting the integration of SMEs and CI;

— innovative and digital approaches aimed at identifying the role of
technologies (Big Data, AR/VR, artificial intelligence) and digital platforms in
the development of the creative economy;

— comparative analysis of international experience, which made it possible
to identify successful models of interaction between SMEs and CI in countries
such as Great Britain, South Korea, Germany, Finland, Singapore, and Japan;

— content analysis of program documents, as well as analytical reports of
international organizations;

— case analysis of local initiatives in Kazakhstan: the activities of hubs,
acceleration programs, and interaction with creative startups.

The empirical base consists of official data from the Bureau of National
Statistics of the Republic of Kazakhstan, NCE Atameken, Astana Hub, Almaty
Tech Garden; analytical reports from international and national organizations;
publications in scientific journals reflecting current trends in the development of
SMEs and CI.

The choice of methods is conditioned by the need for a comprehensive
analysis of the existing economic, legal, and infrastructural conditions to build
an optimal model of interaction.

Results and discussion

The relationship between traditional business and the creative economy is
examined within the framework of scientific and methodological approaches
to developing a model of interaction. The concept of the creative economy (R.
Florida, J. Howkins) [9;10] emphasizes the role of knowledge, innovation, and
creativity as key factors of economic growth. The theory of cluster development
(M. Porter) [11] proves that combining enterprises related to innovation and
creativity increases their competitive advantages. The theory of open innovation
(H. Chesbrough) [2;12] confirms that the integration of traditional business with
creative industries contributes to accelerated innovation and improvement of
business models.
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There are different approaches to the organization of interaction between
the business and the creative sector. Depending on the level of integration, the
following models can be distinguished:

1 Partner model — small and medium-sized enterprises cooperate with creative
agencies on a contractual basis (for example, hiring designers, marketers, artists).

2 Project model - temporary collaborations between representatives of SMEs
and the creative sector to develop specific projects (festivals, joint products,
advertising campaigns).

3 Cluster model an association of companies in a single space (creative hubs,
technology parks) for continuous cooperation and resource exchange.

4 Platform model — the creation of digital platforms for automated partner
search, joint project management, and intellectual property protection.

5 Venture capital model - financing startups at the intersection of traditional
business and creative technologies (for example, investing in AR/VR projects,
NFT markets).

An analysis of foreign experience from various countries shows that
government support, tax incentives, and acceleration programs contribute to the
successful integration of business and creative industries.

In the USA, Great Britain, and Italy, for example, the creative industries
account for about 10 %, 5 %, and 6 % of the country’s GDP and create about
5 million jobs, respectively. In addition, global megacities such as New York,
Los Angeles, London, Berlin, Hong Kong, and Seoul are actively unlocking
the potential of creative industries and creating conditions for their further
development. Let’s consider the economic indicators of the «Big Seven” countries,
which characterize the scale of development of the creative sector in the national
economy [13].

Table 1 — Comparison of economic indicators of the G7 countries

Contribution of creative Export of The share Number of The share of
industries to GDP, % creative of creative people em- people em-
goods, products ployed in crea- | ployed in crea-
2015, bil- in total tive industries, | tive industries,
lion dollars | exports, % min. 2018 in total, %
USA 4,2 40,5 2,7 52 33
France 4,0 344 6,8 1,2 43
Italy 6,1 26,7 5,8 0,6 2,5
Great| 55 25,9 5,6 3,1 9,6
Britain
Germany | 3,1 25,9 2,0 29 7,0
Japan 4.4 6,6 1,1 7,9 11,9
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[ Canada | 2.7 [ 62 15 [,

. | 3.8 \
Compiled according to Eurostat data, UNCTAD, Deloitte, WTO [2;13]

If we analyze the data from the G7 countries, it can be noted that the
contribution of creative industries to the gross domestic product is most significant
in Italy. At the same time, the creative sector employs the largest number of people
in Japan. In the total volume of national exports, creative goods account for the
largest share in France. The G7 countries are the largest economies among the
industrialized countries, which are the core of the developed world. The advantage
of these economies is the concentration of innovative activities and advanced
human capital on their territory, which is favorable conditions for the spread
of the creative sector. Among the G7 countries, Italy is a special economy. Its
uniqueness in comparison with other members of the group lies in the fact that the
concentration of production is lower compared to other countries. The peculiarity
of the Italian economy is the extremely important role of small and medium-sized
businesses in national production.

According to various definitions of international organizations, the core of
«creative industriesy is creative ideas, the creation and use of intellectual property.
Thus, the goods and services of the creative industries have high added value and
great export potential. At the same time, it is necessary to understand that there
are well-established models for the implementation of creative industries. The
American, Scandinavian, and East Asian models are considered exemplary [14].
Each of them has its distinctive characteristics. For example, the American model of
creative industries development implies two sectors (cultural and creative), which
operate according to different principles. The cultural sector, or non-profit sector,
is supported by the government and patrons. The creative sector is notable for its
innovative approach, emphasis on supporting small businesses and technology,
and active international cooperation.

In many countries, cooperation between small and medium-sized businesses
and creative industries has proven its effectiveness. South Korea has integrated
creative technologies into small businesses through government innovation programs
and accelerators. Singapore uses tax incentives and venture capital financing to
encourage joint projects between creative startups and traditional businesses. The
UK has implemented the Creative Sector Tax Relief program, which provides
tax breaks of up to 25 % on production costs in the film, animation, video games,
and television industries. Germany has developed a system for financing creative
enterprises, including government grants and guarantee schemes [6].

Kazakhstan is also taking steps to develop creative industries and integrate
them with SMEs. One of the key approaches is to create specialized business
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incubators and accelerators focused on supporting creative startups. The study of
various foreign creative sector structures provides SMEs with access to resources,
mentoring, and networks, which contribute to their growth and integration into
the creative sectors of the economy. Another effective mechanism is to conduct
joint educational programs and workshops that bring together entrepreneurs and
representatives of creative professions [5]. Such initiatives promote the exchange
of experience, the development of skills, and the establishment of partnerships
between SMEs and creative industries.

According to the National Bureau of Statistics of the Republic of Kazakhstan,
small and medium-sized enterprises account for a significant part of the country’s
GDP, as well as more than 3 million jobs. However, businesses face a number of
challenges: insufficient innovation, limited access to finance, and weak integration
into global value chains.

Creative industries, including IT, design, media, and art, are becoming the
drivers of Kazakhstan’s economy, contributing 2.3 % to GDP. However, their
integration with SMEs, which account for 32.5 % of GDP, remains fragmented.
By the end of 2022, more than 120,000 people were employed in the creative
industries in Kazakhstan, and the number of SMEs exceeded 40,000, including
more than 10,000 individual entrepreneurs. The total tax revenues from the creative
industry amount to about 100 billion tenge [8].

In Kazakhstan, the creative industries cover such areas as design, cinema,
music, IT, advertising, and art. SMEs play a significant role in the country’s
economy, providing employment and stimulating innovation. The main measures
of state support are financial, property, infrastructural, institutional, and
informational support. These measures are aimed at:

1) support for new business initiatives;

2) increased employment in the SME sector;

3) an increase in the contribution to GDP and the average output of medium-
sized enterprises.

The National Development Plan of the Republic of Kazakhstan until 2025,
approved by Decree of the President of the Republic of Kazakhstan dated February
18,2018, No. 636, defines the country’s development priorities aimed at building
a diversified and innovative economy.

Table 2 — Number of creative projects and the share of SMEs in projects for 2023

Region Number of creative | Theshare of SMEs | Investment volume
projects in projects

Almaty 120 65% $80 million

Astana 90 60% $60 million

320

Becruuk Topaiirsipos yHusepcurera, ISSN 2710-3552 Oxonomuueckas cepusi. Ne 4. 2025

Shymkent 35 40% $15 million
Karaganda 25 30% $10 million
Aktobe 15 25% $5 million

Source: Atameken National Chamber of Entrepreneurs, 2023, [15].

Kazakhstan is actively developing cooperation between SMEs and creative
industries, which is confirmed by national statistics and international research.
The main share of employment is provided by SMEs. Thus, 41 % of the
total number of SMEs are employed in small enterprises, 40 % in individual
entrepreneurs, 11 % in medium-sized enterprises, and 9 % in peasant and farm
enterprises. SMEs are concentrated in sectors that depend on the general state
of the economy and consumer demand. Astana and Almaty are the centers of
the highest concentration of SMEs of all categories. These two largest cities in
the country account for almost a third of all SMEs employed. The contribution
to the increase in employment in SMEs is also provided mainly by these two
cities (37 % and 14 %, respectively). Their share in the total output of SMEs
is: Almaty — 26 %, Astana - 20 %. As a result, SMEs in these cities occupy the
highest shares in the gross regional product (GRP) among all regions of the
country: Astana — 55 %, Almaty — 45 % [16].

The interaction of small and medium-sized businesses with creative
industries plays a key role in economic development, contributing to innovation,
digitalization, and value creation. However, in Kazakhstan, this process is
fragmented due to the lack of a structured integration model. The development of a
scientifically based model of effective interaction will eliminate barriers, increase
the competitiveness of domestic businesses, and strengthen the contribution of
the creative sector to the economy.

Figure 1 — The scheme of interaction between SMEs and CI
Note — compiled by the authors
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To ensure effective interaction between SMEs and creative industries, it
is necessary to create a favorable ecosystem, including specialized incubators,
educational programs, and platforms for cooperation. It promotes innovation,
economic growth, and strengthens its position in the global market.

Effective cooperation of small and medium-sized businesses with creative
industries leads to economic diversification, stimulates innovation, and promotes
sustainable development. According to research by UNCTAD and the World
Bank, creative industries increase the added value of products and services,
and their integration into traditional business sectors increases productivity and
competitiveness.

Creative industries not only contribute to the economy, but also contribute to
the development of human capital, social inclusion, and cultural diversity. They
provide employment for young people, promote entrepreneurial initiatives, and
stimulate digitalization.

The following model is proposed to ensure effective interaction between
SMEs and creative industries:

— Cooperation through outsourcing and ordering of services:

— SME orders the development of branding, marketing materials, and digital
solutions from CI;

— Creative specialists create unique content, design, and video products.

— Joint production and cooperation:

— creation of joint products, development of designer packaging, advertising
campaigns;

interaction between the business and creative industries to create innovative
solutions.

— SME investments in CI: financing of creative startups, grant support, and
venture capital development.

— Educational and acceleration programs:

— conducting training courses for entrepreneurs and representatives of creative
professions;

— Launching accelerators and business incubators to support creative startups.

— Government support and tax incentives:

— Subsidies for creative projects, infrastructure development (technology
parks, hubs, clusters);

— Preferential loans and tax breaks for businesses investing in creative
industries.

An integrated approach to effective interaction between SMEs and creative
industries requires the integration of economic mechanisms, institutional factors,
technological solutions, educational initiatives, and cultural aspects.:
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1) economic mechanisms — creation of favorable conditions for financing,
tax incentives, and support for innovative start-ups;

2) institutional factors — improvement of the legal framework, protection of
intellectual property, formation of partnerships between business, government,
and educational institutions;

3) technological solutions — the use of digital platforms to simplify the
interaction between entrepreneurs and creative professionals;

4) educational initiatives — development of competencies in the field of
creative entrepreneurship, design thinking, and digital marketing;

5) cultural aspects - popularization of the value of creative industries as an
important element of economic growth and innovative development.

The optimal model for the development of Kazakhstan’s creative economy
should take into account existing infrastructure, financial mechanisms, government
support, and export strategies to create a sustainable ecosystem. Successful
cooperation between SMEs and CI requires a comprehensive model that includes
infrastructural, economic, educational, and institutional elements [17].

Infrastructure support includes the creation of creative hubs and clusters in
the regions of Kazakhstan to bring together entrepreneurs and representatives of
creative industries, the development of online platforms connecting SMEs and CI,
and support for business incubators and accelerators (Astana Hub, Almaty Tech
Garden) for the development of innovative startups.

Educational initiatives include such measures as courses and accelerators
for entrepreneurs and creative professionals, the launch of online courses and
workshops on the value of creative industries, the inclusion of subjects on digital
economy, marketing and design in business education, the creation of educational
programs at universities in Kazakhstan to train specialists in the field of creative
entrepreneurship, internship and exchange programs. with leading international
companies, free online courses in digital marketing, branding, IT, grants for study
abroad for the best specialists in Al, and retraining programs in the regions.
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Figure 2 — Optimal model for ensuring effective interaction between small and
medium-sized businesses and creative industries
Note — compiled by the authors

The institutional and legislative framework involves simplifying bureaucratic
procedures for obtaining grants and benefits for SMEs, introducing a national
strategy for the development of creative industries (following the example of
Great Britain and South Korea), creating a single coordination center for SMEs
and CI at the level of the Ministry of Culture and Information of the Republic
of Kazakhstan, popularizing successful examples of collaborations through
case studies and media platforms, conducting business forums and festivals (for
example, Creative Central Asia) to share experiences, implementation of public-
private partnerships to finance creative projects, preferential loans, grants and
reduction of bureaucracy in cooperation with CI.

Economic incentives include measures such as the introduction of tax
incentives for businesses investing in creative industries, grant support from the
Creative Industries Development Fund, government programs subsidizing design,
advertising, and IT solutions for small businesses, and the development of venture
financing for creative startups (including QazTech Ventures).
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International cooperation is a set of measures such as financing participation
in international exhibitions and forums, the creation of an export agency to promote
Kazakhstani creative brands abroad, the development of franchising in the field
of design, advertising, IT, grants for the participation of creative companies in
international exhibitions, the popularization of creative industries and business
collaborations.

The main purpose of the model is to ensure effective cooperation between
SME:s and CI, using existing infrastructure, financial mechanisms, and government
incentives.

Financing information

This research is funded by the Ministry of Science and Higher Education of
the Republic of Kazakhstan (IRN AR 19680192).

Conclusion

The implementation of this model will allow small businesses to increase
their income through marketing and brand solutions, increase the number of jobs
in the creative industries, enter international markets for Kazakhstani companies
through creative products, and attract investments in creative startups.

This model will create a sustainable ecosystem in which creative industries will
become an important part of Kazakhstan’s economic growth. The implementation
of the proposed mechanisms will ensure:

— GDP growth due to the integration of creative industries;

— development of technological solutions and digital marketing;

— increasing the export of creative solutions at the global level;

— Creating conditions for sustainable cooperation between SMEs and CI,
providing financial, educational, and infrastructural support.

Thus, this will lead to economic growth and strengthen Kazakhstan’s
international presence in the creative economy, as well as make the country a
regional center of creative technologies.
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OB )KOHE KPEATUBTI UHAYCTPUAJAPABIH TUIM /I
O3APA IC-KUMBLJIbl: MEXAHU3M KOHE OHTAMJIBI MOJIEJIb

Kazaxcman sxonomukacwinbly yu@pianyvl MeH UHHOBAYUSIbIK
bazetmka 6em Oypyvl wazvin dncane opma ouznecmi (LIIOB) kpeamusmi
UHOYCMPUSLIAPMER UHMe2PaYUsIayObly 03eKminicin apmmuipyoa. by
cananap Kocoliean KYHbl HCO2Aapbl OHIMOep Wbl2apyad, IKCHOPMMmbl
apmmaulpy2a HcoHe HCAHA HCYMbIC OPLIHOAPBIH KYpy2a eneyii blKna
eme anaovl. 3epmmeydiy mMaKcamovl — XAIbIKAPALLIK Madcipube men
yammulk epexwenikmepoi eckepe omuipuin, LLIIOb nen xpeamusemi
UHOYCmpusIapobly apacvliHoagbl Muimoi 63apa apeKemmecmix mooeni
MeH memikmepin a3ipiey.

3epmmey nvicanvi — Kazaxcmanoaevt [IIOF nen kpeamusmi
uHOycmpusaniapovly cybvekminepi men oaapovly 03apa OaulaHbiCbIH
KamMmamacol3 ememin UHCMUMYYUOHANObIK, KYKbIKMbIK HCIHE
UHDPAKYPLLTLIMObIK opma. 3epmmey naHi peminoe blHMbIMAKMACHbIK
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mypaepi, memieKemmik Koaioay wapanapul, Yuppavix srcone 6inim depy
KYpanoapvl Kapacmuipulidobl.

3epmmey adicmemeci drcyiienix, UHCIMUMYYUOHAIObIK, UHHOBAYUSLbIK
Jrcone yugpvik macindepee Hezizoenzet. CanblcmvlpMaibl mauoay, Kelc-
cmaou JcaHe KYrcammolk KOHMEeHM-manoay aoicmepi KOAOAHbLIObL.
¥rviopumanus, Oymycmik Kopes, I'epmanus, Cuneanyp cexindi endepoiy
madcipubeci sepmmenin, Kazaxcmanza beiiimoeyee 6onamvin muimoi
macinoep aubIKmaiobi.

3epmmey nomudcecinde bipHeuwe Oeneellni 03apa apeKemmecmix
MOOeni YCbIHbLIObL: AyMCOpCUHe, OipaeckeH dcobanap, cmapmanmapad
ungecmuyus, 6inim bepy bacmamanapul JHcone naampopmanviy wewimoep.
Homuoscenep kepcemrenoeii [LIOF nen kpeamusmi uHoycmpusiapovly
BIHMBIMAKMACbIZLL UHHOBAYUANBIK OenCeHOINIKmI apmmulpbin,
OHIMOLTIKMI H#CO2APBLLIAMAIbL HCIHE IKOHOMUKATBIK OCiMee bIKNAL emedi.
¥cvinvinean modenv memiekemmik cascammaol dceminoipyee dcane
KaCInKepiK neH Kpeamusmi uHOyCmpusiapobl Koaoay 6a20apramaiapbis
damwimyea Hezi3 601a anaob.

Kinmmi cesodep: wazein dicone opma b6usnec, Kpeamusmi
UHOYCMPUSIAD, UHHOBAYUALAD, KIACMEPLIK MACLT, MeMAeKemmiK Koa0ay,
e3apa apexemmecy MoOei.
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3®PEKTUBHOE B3AUMOJEVNCTBUE MCB U KPEATUBHBIX
WHJIYCTPUMN: MEXAHU3M U OITUMAJIBHASI MOJIEJTb

B ycnosusax nepexooa Kaszaxcmana K UHHOBAYUOHHOU MoOenu
passumus u Yyugposuayuu SKOHOMUKU 803PACMAen HeoOX00UMOCb
unmeepayuu mManozo u cpeonezo dousneca (MChH) ¢ kpeamusnvimu
UHOYCMPUAMU — CEKMOopamu, 001a0awumMu 6blCOKUM NOMEHYUALOM
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8 c030aHuU 000a8IeHHOU CTMOUMOCMU, IKCHOPMHBIX HPOOYKMO8 U
HO8bIX pabouux mecm. Llenvio nacmoswyezo Uccied08anus A6AAemcs
paspabomka Hay4Ho 060CHOBAHHOU U NPAKMUYECKU NPUMEHUMOU MOOeNU
agpgpexmugnozo 83aumooeticmeus MCE u kpeamugHvix unoycmpuii c
VUEMOM MeAHCOYHAPOOHO20 ONbIMA U 0COOeHHOCmel HAYUOHANbHOU
NpeonpUHUMAMeNbCKOU Cpeobl.

Obvexmom uccrnedosarnus agnaomes cyowvexkmol MCE u kpeamughvlix
unnycmputi ¢ Kazaxcmane, a maxosice uncmumyyuoHanibHas, npasoedst
U uHgpacmpykxmypHas cpeoda, 8 KOMOpou 0CYWecmeiaemcs ux
s3aumooeticmsue. B kxauecmee npedomema paccmampusaiomcs opmol
CompyOHUYeCmea, OPeaHU3AYUOHHbIE MEXAHUIMbL, MEPbL 20CY0aPCMBEHHOU
noo0epIHCcKU, a makKice Yyu@posvle u 0OpPaA306aMeNbHBIE UHCIPYMEHNIbI,
obecneuugalowue UHMeZPAYUIo IMUX CEKMOPOos.

Memooonoeus ucciedoganus 0CHOBAHA HA CUCTNEMHOM,
UHCMUMYYUOHANbHOM, UHHOBAYUOHHOM U YUPPOBOM NOOX0OAX.
Ilpumenanucoy mMemoowvl cpagHUmMelbHO20 aAHAAU3A, Kelc-Cmaou U
KOHMEHM-AHANU3A HOPMAMUBHBIX OOKYMEHMO8, AHAIUMUYECKUX OTNYemOos
u cmamucmuyeckux 0anusix. [Iposeder 0030p ycneunvix MescoyHapOoOHbIX
npaxmuxk e3aumooeticmeus MCB u kpeamusHbix UHOYCMpuil maKux cmpa,
kak FOoxcuaa Kopes, Benuxoopumanus, I'epmanus, Cuneanyp ¢ yeivro
adanmayuy NPUMEHUMBIX peUeHUll 8 Ka3aXCMAHCKOM KOHmeKcme.

B pesynvmame cgopmupoeana mmnozoypoenesas mooens
83AUMOOCUCMBUS, GKIIOYAIOWAS. AYMCOPCUHS, COBMECHbIE NPOEKMbl,
uHgecmuyuy 6 cmapmansl, 0b6pazosamenbhble UHUYUAMUBHL U
naiam@opmennvie peuwrenusn. Coeran 8vi600, YUMo pa3eumue MaxKux
Gopm compyonuuecmea ycunrugaem UHHOBAYUOHHYIO AKMUBHOCMb
MCB, cnocobcmayem pocmy npousgooumenbHoCmu U nogbiuaen 6Kiao
KpeamugHoz2o cekmopa 8 9Konomuky. Paspabomannas mooens modicem
ObIMb UCNONB30BAHA OJISi COBEPULEHCTNEOBANUA 20CYOAPCMEEHHO
NOAUMUKY 8 Chepe nPeOnpUHUMAMENbCMEA U KPeamueHbIX UHOYCIPUIL.

Kniouesvie cnosa: manviii u cpednuii busnec, kpeamugHsie UHOYCMPUU,
UHHOBAYUU, KIACMEPHBIL N00X00, 20CY0apCMEeHHAS NOOOEPAHCKA, MOOeb
83AUMOOEUCMEUSL.
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