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FACTORS INFLUENCING THE DEVELOPMENT 
OF SOCIAL ENTREPRENEURSHIP IN RK

The article examines the factors shaping the dynamics and growth of 
social entrepreneurship in the Republic of Kazakhstan, addressing both 
internal and external variables impacting this form of entrepreneurial 
activity. The role of the business community, support from the state and 
society as a whole, as well as the creation of conditions for overcoming 
the challenges faced by social entrepreneurs are analyzed. The article 
underscores the significance of these factors in integrating social 
entrepreneurship into Kazakhstan’s economic and social framework to 
address societal challenges. It also proposes indicators reflecting internal 
and external factors that foster the development of social entrepreneurship. 
Also considered were the self-employed in Kazakhstan, who can be involved 
in projects or businesses with a social orientation. For a more accurate 
analysis, the context related to the economic conditions and characteristics 
of the specific area of self-employment must be taken into account, so other 
factors that influence the income of the self-employed should be considered. 
As part of the study, a forecast was performed using forecasting techniques.
In order to stimulate the sustainable growth of social entrepreneurship 
projects, effective strategies should focus on education, financial support, 
strengthening partnerships, and promoting social responsibility.
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Introduction 
The factors influencing the development of social entrepreneurship are 

analyzed in a broad social and economic context and the results can be important 
for shaping policy and practice in this area. The relevance of the study of factors 
affecting the development of social entrepreneurship in the RK is due to the fact 
that social entrepreneurship can become a driving force for economic.Expansion 
and diversification, stimulated by new and innovative social enterprises, have 
the potential to create jobs, attract investment, and stimulate business sector 
growth, whose efforts contribute to the creation of effective government policies 
and programs that foster a supportive environment for social entrepreneurs. 
The purpose of this study is to study and analyze the factors determining the 
development of social entrepreneurship in the Republic of Kazakhstan, with an 
emphasis on the critical elements that influence the growth of social enterprises 
within the socio-economic system of Kazakhstan. The hypothesis of the study 
suggests that the development of social entrepreneurship in the Republic of 
Kazakhstan is affected by various factors, including both internal factors related to 
the characteristics and strategies of social enterprises, and external factors such as 
legislative support, social perceptions and economic conditions. Examining these 
factors will help pinpoint the essential components driving the successful growth 
of social entrepreneurship in Kazakhstan and lay the groundwork for formulating 
effective strategies to support this sector. The findings of the study will offer 
practical insights and recommendations for policymakers, public organizations, 
entrepreneurs, and researchers, facilitating the more efficient advancement of social 
entrepreneurship in Kazakhstan. In the study, using economic and mathematical 
modeling and forecasting, conclusions are made about the impact of factors on 
the development of SP in Kazakhstan. The study of factors and problems can lay 
the foundation for the development of strategies for the development of social 
entrepreneurship in accordance with modern socio-economic trends.

Materials and methods 
The use of statistical methods in this study makes it possible to assess and 

identify the social and economic factors influencing the development of social 
entrepreneurship, which play a crucial role in the strategic development of the 
economy and are determined by unique national legislation, socio-economic 
dynamics, demographic trends and cultural context. In the modern world, social 
entrepreneurship (hereinafter referred to as IP) is becoming an increasingly 
important tool for solving social problems and contributing to the sustainable 
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development of society. The Republic of Kazakhstan, being a country with a 
dynamically developing economy, also notes the growth of interest in social 
entrepreneurship. The successful development of social entrepreneurship in 
Kazakhstan necessitates the active support of the business community, government, 
and society, along with the establishment of favorable conditions to address and 
overcome existing challenges. This will allow social entrepreneurship to become 
an integral part of the economic and social landscape of the country, solving 
social problems and contributing to the sustainable development of society. Key 
support strategies include strengthening key elements, optimizing government 
assistance, attracting investment, developing infrastructure, and adapting to 
environmental changes. These factors collectively determine the success of social 
entrepreneurship, stimulating social development by solving social problems and 
managerial innovations through entrepreneurial initiatives (Wang, A.W., & Yee, 
C.M., 2023) [1]. This sector not only fosters economic growth but also addresses 
social challenges effectively and generates societal value (Stoffers, Gunawan, 
&Kleefstra, 2018 [2]; Huda et al., 2019 [3]). The increasing academic interest in 
social entrepreneurship stems from its dual advantages: supporting disadvantaged 
groups while addressing entrepreneurial, disciplinary, institutional, and cultural 
dimensions [4]. The globalization of social entrepreneurship puts pressure on this 
new phenomenon [5], which is a process of value creation through innovation 
[6]. Significant areas of SP include its transformational impact, social innovation, 
definition clarification, poverty alleviation, motivation and values of social 
entrepreneurs [7]. Social entrepreneurship is defined as a business with a social 
or environmental mission (British Council, 2018) [8]. There is growing interest 
in SP as a mechanism for fostering social cohesion despite a lack of empirical 
evidence (Krugman, 2023 [9]; Chaves Ávila & Monzón Campos, 2018 [10]; 
Fernández-Guadaño&López-Millan, 2018 [11]) makes this study relevant and 
promising for the development of SP models.

Results and discussion
SP factors affecting the formation, development and successful functioning 

of social enterprises can be divided into internal and external. In this regard, the 
author has evaluated and monitored these indicators that will help to determine 
the effectiveness and sustainability of a social enterprise (Figure 1).

The author identifies the factors determining the development of social 
entrepreneurship, emphasizing the key role of internal elements in the development 
of social entrepreneurship in Kazakhstan. Special attention is paid to the social 
responsibility of business, as entrepreneurs increasingly realize its importance 
for improving social well-being and solving social problems. The interaction of 
social entrepreneurs with the government creates a favorable environment for 
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development supported by various programs and initiatives such as tax incentives, 
grants and financial support.

Figure 1 – Factors and indicators affecting the development of JVs

The successful combination and development of these internal factors are 
key to strengthening JVs in the RK.External factors also contribute significantly 
to the development of social entrepreneurship. Global trends in sustainability, 
responsible consumption and social impact contribute to the formation of 
the social entrepreneurial landscape in the country. Global experience and 
successful practices are becoming a source of inspiration and resources for social 
entrepreneurs in Kazakhstan. Despite positive progress, social entrepreneurship in 
Kazakhstan continues to encounter challenges.Lack of financial resources, limited 
access to financing and legal uncertainty are obstacles to the full development of 
social enterprises. The author identified the following indicators as key aspects 
of the external factors of social entrepreneurship in Kazakhstan. Having studied 
the experience of foreign countries, the author came to the following conclusions 
of SP development (Figure 2).



Вестник Торайгыров университета, ISSN 2710-3552                Экономическая серия. № 1. 2025 

269

Figure 2 – Experience of foreign countries in the development of JVs

It is important to realize that social entrepreneurship is not charity or 
volunteering, which are based on the principle of gratuitousness. In most countries, 
social entrepreneurship is developed on the basis of existing non-governmental 
organizations (NGOs) (Figure 3).

Figure 3 – Structure of NPOs
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The experience of collaborating with various non-profit organizations, such 
as charities, housing associations, educational institutions, and trade unions, has 
deepened the understanding of the unique challenges faced by this sector. In 
Kazakhstan, the non-profit sector is evolving to address social, charitable, cultural, 
educational, legal, health, environmental, and sporting goals, as well as to fulfill 
religious needs. One of the effective and classic mechanisms of interaction with 
NGOs is the State Social Order (hereinafter – SOA), which has been implemented 
since 2003 and is regulated on the basis of the legislative framework of the RK.

Let’s consider the dynamics of the GSS for the period from 2003–2022, the 
indicators of which have increased by 99 % in 19 years (Figure 4).

Figure 4 – Dynamics of development of SPSS in RK for the period from 
2003–2022, mln. tenge

Note – Compiled on the basis of the source: [12] 

The number of NGO projects under grant funding increased 4.8 times. 
Thevolumeofgrantfundingincreased 7.7 times (Figure 5) [12].
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Figure 5 – Dynamics of grant projects for 2016-2022, mln. Tenge

Note – Compiled on the basis of the source: [12] 

It is important to emphasize that a successful relationship between social 
entrepreneurship and SPSS requires the development of effective partnership 
mechanisms, transparent rules and incentives for the development of social 
enterprises. In turn, this can contribute to a more effective solution of social 
problems and the creation of a sustainable society in Kazakhstan. The author also 
considered the self-employed in Kazakhstan who may be involved in projects or 
businesses with a social focus. In general, it is important to consider the context and 
objectives of a particular activity to determine whether it is social entrepreneurship. 
Note the fact that self-employed individuals, by seeking to provide services and 
develop their businesses, can create new jobs and stimulate economic activity 
in the regions. Social entrepreneurs addressing social and environmental issues 
actively engage with communities, apply innovative approaches, and drive positive 
change. Despite their differences, these entrepreneurial forms can jointly enhance 
the economic and sociocultural landscape. To this end, let us consider the forecast 
values of these indicators using a trend model (Table 2) [13].

Table 2 – Indicators characterizing self-employment in the RK.
Year Income from 

employment 
of self-
employed 
persons, 
tenge

Change, 
tenge	

Level of informal 
employment, total 
(experimental),of 
which:	

Level of 
informal 
employ-
ment, total, 
% (experi-
mental) C

ha
ng

e,
 te

ng
e

Se
lf-

em
pl

oy
e

dw
or

ke
rs

, %

Men Women

2016 57234 - 22,8 23,2 23,0 - 25,8
2017 61964 4730 16,3 16,1 16,2 -6,8 24,5
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2018 63458 1494 15,1 14,7 14,9 -1,3 24,2
2019 69198 5740 13,8 13,6 13,7 -1,2 24,0
2020 81511 12313 14,2 13,9 11,1 -2,6 23,6
2021 99 543 18032 13,7 13,6 13,6 2,5 23,8
2022 112 246 12703 13,2 12,5 12,8 -0,8 23,7
Note - Compiledfromsource: [13]

The level of informal employment is measured as the proportion of workers 
aged 15 and older in the informal sector relative to the total employed population. 
Self-employed workers, % – calculated as the share of self-employed workers in 
the employed population. In Figure 6 you can see the increase in income from 
employment of self-employed persons, which for 7 years increased by 55012 tenge. 
Such increase in income from employment of self-employed persons indicates a 
positive dynamics in their earnings for this period, explaining that:

– economic growth contributed to the increase in opportunities for the self-
employed;

– improved market conditions;
– if prices for goods and services are rising, incomes generally increase;
– changes in legislation, such as taxation or regulation of the self-employed, 

may have affected their income.
For a more accurate analysis, it is necessary to take into account the context 

related to the economics and circumstances of the self-employed’s particular field 
of activity, and to consider other factors affecting their income We have calculated 
a forecast using forecasting techniques (Figure 7).

Figure 6 – Dynamics of indicators characterizing self-employment in the 
Republic of Kazakhstan

Note – Compiled on the basis of the source: [13]
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Figure 7 – Forecast values of income from employment of the self-employed 
for 2023-2025, tenge

Note – Compiled by the author on the basis of calculations made by the author

The results of regression analysis are presented in Figure 8.
Based on the results of the regression analysis, recommendations for improving 

the employment income of self-employed providing social entrepreneurship 
services were proposed, which include the following management strategies: 

– the quality of services can strongly influence customer satisfaction and 
consequently income;

– expanding the range of services can lead to attracting new clients and 
increasing income;

– marketing strategies - utilization of social media, participation in community 
events, creation of a website, etc.;
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Figure 8 – Summaryofcalculationsmade

Note – Compiled by the author on the basis of the calculations made

– optimizing work processes, improving productivity and using the budget 
efficiently;

– creating unique offerings, improving customer service or engaging partners.
Conclusions
The results of the analysis emphasize the importance of an integrated approach 

to the development of S in the RoK. In order to stimulate the sustainable growth 
of social entrepreneurship projects, effective strategies should focus on education, 
financial support, strengthening partnerships, and promoting social responsibility. 
From the regression analysis, it can be concluded that the development of SPs in 
the RoK depends on several key factors:

- а high level of education and versatile skills can positively influence 
successful JVs;

- entrepreneurs with easy access to financial resources are more successful 
in implementing social projects;

- the strong correlation between JV development and the availability of 
supportive infrastructure, such as educational programs, consultations and 
networking opportunities, indicates the need to further develop the support system 
for social entrepreneurs in the country;

- businesses that integrate social and environmental goals are more successful 
and attractive to society;
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- government support in the form of tax incentives, grants and other measures 
can significantly contribute to the development of SPs;

- increased interest and support from the society may contribute to the 
expansion of social entrepreneurial initiatives.
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ҚР-ДА ӘЛЕУМЕТТІК КӘСІПКЕРЛІКТІҢ ДАМУЫНА ӘСЕР 
ЕТЕТІН ФАКТОРЛАР

Мақалада кәсіпкерлік қызметтің осы нысанына әсерететін 
ішкі және сыртқы айнымалыларды ескере отырып, Қазақстан 
Республикасындағы әлеуметтік кәсіпкерліктің динамикасы мен 
өсуін қалыптастыратын факторлар қарастырылады. Бизнес-
қоғамдастықтың рөлі, мемлекет пен жалпы қоғамның қолдауы, 
сондай-ақ әлеуметтік кәсіпкерлердің алдында тұрған сын-қатерлерді 
еңсеру үшін жағдай жасау талданады. Мақалада әлеуметтік 
кәсіпкерлікті Қазақстанның экономикалық және әлеуметтік 
құрылымына интеграциялау және әлеуметтік мәселелерді шешу 
үшін осы факторлардың маңыздылығының негіздемесі келтірілген. 

https://dpi.kg/
http://www.stat.gov.kz
http://www.stat.gov.kz
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Әлеуметтік кәсіпкерлікті дамытуға ықпалететін ішкі және сыртқы 
факторларға байланысты индикаторлар ұсынылды. Сондай-ақ, 
Қазақстанда әлеуметтік бағыттағы жобаларға немесе бизнеске 
тартылуы мүмкін өзін-өзі жұмыспен қамтығандар қарастырылды. 
Дәлірек талдау үшін өзін-өзі жұмыспен қамтудың белгілі бір 
саласының экономикалық жағдайлары мен сипаттамаларына 
қатысты контекстті ескеру қажет, сондықтан өзін-өзі жұмыспен 
қамтығандардың табысына әсерететін басқа факторларды да 
ескеру қажет. Регрессиялық талдау нәтижелері негізінде белгілі 
бір басқару стратегияларын қамтитын әлеуметтік кәсіпкерлік 
қызметтерін көрсететін өзін-өзі жұмыспен қамтығандардың 
еңбектабысын арттыру бойынша ұсыныстар ұсынылды. Әлеуметтік 
кәсіпкерлік жобаларының тұрақты өсуін ынталандыру үшін тиімді 
стратегиялар білім беруге, қаржылық қолдауға, серіктестіктерді 
нығайтуға және әлеуметтік жауапкершілікті ілгерілетуге 
бағытталуы керек.

Кілтті сөздер: әлеуметтік кәсіпкерлік, стратегия, әлеуметтік 
кәсіпкер, әлеуметтік кәсіпорындар, әсерету факторлары.
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ФАКТОРЫ, ВЛИЯЮЩИЕ НА РАЗВИТИЕ СОЦИАЛЬНОГО 
ПРЕДПРИНИМАТЕЛЬСТВА В РК

В статье рассматриваются факторы, формирующие динамику 
и рост социального предпринимательства в Республике Казахстан, 
рассматриваются как внутренние, так и внешние переменные, 
влияющие на эту форму предпринимательской деятельности. 
Анализируется роль бизнес-сообщества, поддержка со стороны 
государства и общества в целом, а также создание условий для 
преодоления вызовов, с которыми сталкиваются социальные 
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предприниматели. В статье подчеркивается важность этих 
факторов для интеграции социального предпринимательства в 
экономическую и социальную систему Казахстана для решения 
социальных проблем. Также предлагаются показатели, отражающие 
внутренние и внешние факторы, способствующие развитию 
социального предпринимательства. Для более точного анализа 
необходимо учитывать контекст, связанный с экономическими 
условиями и характеристиками конкретной сферы самозанятости, 
поэтому следует рассмотреть и другие факторы, влияющие на 
доходы самозанятых. На основе результатов регрессионного 
анализа были предложены рекомендации по повышению 
трудового дохода самозанятых, оказывающих услуги социального 
предпринимательства, которые включают в себя определенные 
стратегии управления. Чтобы стимулировать устойчивый рост 
проектов социального предпринимательства эффективные 
стратегии должны быть сосредоточены на образовании, финансовой 
поддержке, укреплении партнерских отношений и продвижении 
социальной ответственности.

Ключевые слова: социальное предпринимательство, стратегия, 
социальный предприниматель, социальные предприятия, факторы 
влияния.
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